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Doing business is like fi ghting a duel 

with real swords. Thus there is no 

room for thinking that allows for win-

ning sometimes and losing at other times. 

Business is, by its very nature, structured 

so that you should never lose, but you 

have to be serious about what you are 

doing,” says Konosuke Matsushita, the 

founder of Matsushita Electric, a company 

better known in contemporary times as 

Panasonic Corporation. 

“The more business you engage in, 

the more profi t you should gain. There 

should never be losses in business, if you 

are careful, diligent and open-minded. 

This is what business is all about,” adds 

this visionary businessman who steered 

his company through World War II and 

global expansion. When, some years back, 

he appeared on the cover of Time magazine 

he produced not just a fi ve-year plan, but 

a 250-year plan. So revered is he that his 

staff still subscribe to his management 

philosophy which, basically, centres on the 

idea that “industrialists” should contribute 

to society. 

It’s no surprise, therefore, that among 

the prototypes Panasonic showcased at 

Japan’s largest electronics exhibition, were 

those that focused on sustain-

ability and energy efficiency 

and a renewed emphasis on 

enhancing people’s lives. 

Japanese giants are taking 

green IT initiatives very seri-

ously, believing that they hold 

the key to future market suc-

cess. Panasonic wasn’t alone 

in its focus. Toshiba, Hitachi, 

Sharp, Sony and others all displayed proto-

type high defi nition 3D television sets that 

highlighted energy effi ciency and better 

end-of-life recyclability. Hitachi’s televi-

sion offering, for example, automatically 

responds when the user looks away by 

switching off the visuals to save power. 

While show organisers had to contend 

with a typhoon and reduced visitor num-

bers this year, they still managed to offer 

the business world an impressive array of 

new products. NZ Management picked 

three in particular. 

LARGER THAN LIFE 
Time-zone differences make international 

conference calling tricky. If Panasonic’s 

prototype Life Wall goes to market, how-

ever, home-based business communica-

tions could become much easier. 

The Life Wall can access all emails, 

documentation and fi les from a personal-

ised user profi le, simply by having the user 

point at the living room or offi ce wall. 

As the name suggests, the 1950m x 

630m Life Wall is a sensor-enabled im-

age, rear projected onto an entire wall 

and controlled by gestures. Users can 

communicate with a life-size video im-

age without any delays or compromise in 

sound quality. 

A simple hand wave provides access to 

Gee Whiz from 

JAPAN
LIVE FROM CEATEC Displays at this year’s consumer electronics show, 
Ceatec, held in Japan in October, suggest hi-tech companies are focusing on two 
global issues: society and the environment. Pauline Herbst considers how this 
emphasis will impact both working technologies and our lifestyles. 

“
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Drag and drop at home. 
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How do you identify your loyal 
and valuable customers?

What do you currently offer to
 these customers to keep them loyal?

What strategies have you implemented to 
increase your customers spend with you?

What do your competitors currently offer 
potential customers of yours that you don’t?

Would you like to build your client portfolio 
through maintaining your valued customers 
while acquiring new ones?

LOYAL In today’s marketplace the importance of 
customer loyalty is paramount – are you doing 
enough to glue your customers to your brand?
By working with EMC you will receive a completely tailored 
behavioural change programme specific to your company 
objectives and your valued customers. 

If you believe you could be doing more to retain your customers, 
contact Extra Mile Company today - before your competitors do! 

Call Andrew Maslin on 09 914 1001 
or visit www.extramilecompany.com

* Fully customised Pre-Paid Visa Cards are also exclusively available from Extra Mile Company. See advertisement in this issue.
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fi les, drag and drop to a virtual bookshelf 

and a creative artwork facility. A ‘coffee ta-

ble’ (imagine a giant iPhone) with sensors 

can also control the images on the wall. To 

fl ip pages, use the tabletop as you would a 

touchscreen phone. 

Panasonic can’t yet confi rm when the 

Life Wall will be released or how much it’s 

likely to cost. 

NISSAN EPORO 
Robots are always popular at Japanese 

electronics shows. So they were at Ceatec. 

Car manufacturer Nissan demonstrated 

Eporo, a prototype that helps Nissan 

test new technologies you might see in 

cars in 2030. 

Each robot is unique – different colours 

and characteristics to simulate drivers: 

some are impatient and speed, others drive 

more slowly. Nissan wants Eporo to help 

solve the problem of bottlenecks. “Each 

driver wants the freedom to drive, but 

when the road is narrow, the human being 

always creates a traffi c jam, because every-

one wants to go faster than others,” said 

a company spokesman. The robots are 

designed to communicate with each other 

to form an orderly line. 

But it will take a few years for Oporo 

to deliver. There are only seven of him/

her about as yet. Nevertheless, Nissan 

this year will include a car sensor that 

detects and warns drivers about cars sit-

ting in a driver’s blind spot. This is today’s 

autonomous technology, said the spokes-

man. “Tomorrow’s technology will be 

car-to-infrastructure and, in the future, 

car-to-car like Eporo.” 

PRODUCTIVITY ENHANCEMENT 
Hitachi is delivering some fascinating new 

digital technology takes on the traditional 

whiteboard. Its CP-A100J projector can, if 

stood on its end, project images directly 

onto a tabletop, eliminating the need for a 

board at one end of a room. And, properly 

confi gured, it displays in both dark and 

light rooms. 

It’s a space-saving breakthrough (ideal 

for small meeting rooms) and, if combined 

with a wireless interactive UPIC panel, us-

ers can scribble notes and make changes 

to the projection with a Bluetooth pen, 

which then registers on a PC or laptop. The 

microdots on the panel register pressure – 

great for architects and anyone needing to 

draw on the panel with lighter strokes. 

The UPIC panel looks like a giant 

mouse pad and can be rolled up for easy 

storage. The products are currently only 

available in Japan. M
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Pauline Herbst attended Ceatec courtesy of 

Panasonic New Zealand. 


